Twin city partnerships with Chinese cities
as tool for the support of a
two-way exchange of visitors
Prof. Dr. Wolfgang Georg Arlt FRGS FRAS – Director COTRI

18th January 2019

Twin city partnerships with Chinese cities as tool for the support of a
two-way exchange of visitors

2018

www.china-outbound.com

2

Twin city partnerships with Chinese cities as tool for the support of a
two-way exchange of visitors
Background:
 China is the biggest tourism source market in the world and one of the major tourism destinations in the
world.

 However, the majority of travellers concentrate on the major cities, resulting in Overtourism in some cities
and a lack of visitors in many others.
 Many cities in the world including second and third tier cities have twin city partnerships, often since
decades. These partnerships provide an existing official framework for the exchange of leisure tourists,
culturally interested visitors, sports teams, administrators, students, senior citizens etc.
 However, only a few cities are using this opportunity at the moment.
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Twin city partnerships with Chinese cities as tool for the support of a
two-way exchange of visitors
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CHINA OUTBOUND TOURISM
RESEARCH INSTITUTE

Knowledge Partner

COTRI China Outbound Tourism Research Institute | china-outbound.com | +49 40 558 99 576

COTRI China Outbound Tourism Research Institute is the world’s leading independent research institute for consulting,
research, information, training, and quality assessment relating to the Chinese outbound tourism market.
COTRI is a privately organised, independent institute registered in Germany. In addition to the head office in Hamburg,
Germany, COTRI has a Chinese office based in Beijing.
COTRI was established in 2004 by its director Prof. Dr. Wolfgang Georg Arlt FRGS FRAS, a sinologist and professor in
international tourism management with more than 40 years of practical and academic experience in Chinese tourism.
COTRI’s main goal is to enable private companies and public institutions all over the world to offer successfully high quality
travel, tourism, and leisure services for Chinese visitors according to their specific expectations and demands. To reach this
goal, COTRI offers a broad range of customised services including consulting, market research, strategy development
quantitative analysis and data, training and other services for a range of companies, public organisations and destinations.
To support its customers in the Chinese market, COTRI uses its vast databases, extensive scientific, cultural, and industry
knowledge and experience as well as the close contacts and partnerships with most leading public and private sector
tourism organisations in China and all over the world.

COTRI China Outbound Tourism Research Institute | china-outbound.com | +49 40 558 99 576

Prof. Dr. Wolfgang Georg Arlt FRGS FRAS
中First visit to People’s Republic of China in 1978
中1991-1999 owner of Inbound Tour Operator China -> Europe with offices in Beijing and
Berlin
中Since 2004 COTRI founder and director
中Professor for International Tourism Management at West Coast University of Applied
Sciences Germany (Heide)
中Visiting professor at universities in China, United Kingdom and New Zealand
中Fellow Royal Geographical Society (London)
中Fellow Royal Asiatic Society (London)
中Research Fellow Japanese Society for the Promotion of Science (Tokyo)
中Board member PATA Pacific Asia Travel Association (Bangkok)
中Vice President Western Europe ITSA International Tourism Studies Association
(Beijing/Greenwich)
中Vice President for China TCWTA Twin Cities World Tourism Association
中Fellow of International Association of China Tourism Studies (Guangzhou)
中Member of UNWTO Expert Panel (Madrid)
中Member of Expert Committee of WTCF (Beijing)
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CTT CHINA TOURISM
TRAINING

COTRI and the globally top-ranked Hong Kong Polytechnic University, School of
Hotel and Tourism Management (SHTM) have brought their expertise together to
provide the comprehensive CTT China Tourism Training online programme which
offers five executive- level specialisations for a range of key industry branches.
These consist of Hospitality, Destinations, Retail, Attractions and Transportation.
The trainings are flexible, self-paced and contain numerous professional Best
Practice Examples and up-to-date information, ensuring that learning is practicallyfocused, interactive and engaging. Additional benefits of the CTT China Tourism
Training programme include the following:
•

Discussion forums empowering participants to address questions, exchange
ideas and stay connected with peers.

•

Addresses all major questions and topics relevent to specific industry sectors.

•

Industry insight of Best Pracitice Examples utilising videos, interviews, websites
and other relevent materials provided by 50 leading global tourism providers.

•

Membership into the CTT Alumni network and SHTM Alumni Network

COTRI China Outbound Tourism Research Institute | china-outbound.com | +49 40 558 99 576

COTRI ANALYTICS

COTRI ANALYTICS provides the most reliable data and analysis for 80 key Chinese
outbound tourism destinations every quarter of the year. Bloomberg L.P. relies on
COTRI ANALYTICS since 2015.

For each destination a complete quarterly dataset is offered including:
•
•
•
•
•
•
•
•

Arrival numbers
Age structure
Gender structure
Education levels
Residence in China
Purpose of visit
Organisation of travel
Type of accommodation used

Data is provided as a comprehensive excel data sheet plus eight power point slides
per destination, which includes an executive-level analysis of the development in
that quarter and infographics for each data category.

COTRI China Outbound Tourism Research Institute | china-outbound.com | +49 40 558 99 576

CUSTOMISED RESEARCH
AND CONSULTING OFFERS

A COTRI customised offer is a tailored project designed specifically for the needs of
your organisation or company. Regardless of the nature of your goals, COTRI puts
your business in focus and provides solutions to your unique situation. This
research-based service includes components such as:
•

Market Research: General trends in the Chinese tourism market, competitor
analysis and forecasts;

•

Netnography, focus groups and expert interviews;

•

Market strategy development and product adaptation;

•

Identification of potential distribution partners and support in organising
meetings.

COTRI China Outbound Tourism Research Institute | china-outbound.com | +49 40 558 99 576
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Global international tourism growth up to 2030
The UNWTO graph illustrates the strong growth of international tourism, with a
forecast of reaching 1.8 billion border-crossing trips by 2030, adding 500 million
to the 1.32 billion of 2017.
Already today about 11% of all arrivals are generated by Mainland Chinese.
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Chinese outbound tourism up to 2019
Border crossings from Mainland China in millions
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Chinese outbound tourism growth potential
Today no more than 10% of Chinese citizens possess passports
Most of them live in 1st and 2nd tier cities
Until Now Only Four Economic Regions As
Main Tourist Source Regions

The vast majority of
Chinese have yet to
experience their first-ever
long-distance leisure trip
(inside or outside China)
2018
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The Changing Role of China’s Outbound Tourism

Changing role of outbound tourism
Change of Chinese governments global policy – Soft Power through tourism
and new international organisations – BRICS, Belt and Road Initiative,
Shanghai Cooperation Organisation
韬光养晦
Taoguang Yanghui

“China has entered a New Era where it
should take centre stage in the world.”
Xi Jinping , 19th CCP Congress October
2017
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2018: The End of CNTA
– New Ministry ofrole
Cultureof
andoutbound
Tourism
Changing

tourism

In March 2018 the National People‘s Congress (NPC) decided that the
Ministry of Culture and CNTA China National Tourism Administrationwill
be merged into a new Ministry of Culture and Tourism.

NPC official announcement: “The move is aimed at coordinating the
development of cultural and tourism industries, enhancing the country's
soft power and cultural influence, and promoting cultural exchanges
internationally.”

www.china-outbound.com

16

The Political Background of Chinese Outbound Tourism
1983

中 The government permitted citizens to travel abroad for private reasons, but only for
those who had relatives abroad. This type of travel first took place between Mainland
China and Hong Kong or Macau.
1987
中 First cross-border travel to North Korea. Starting from this year, the Chinese
government gradually approved of travelling to neighbouring countries to visit relatives
and family members.
1997
中 Official start of outbound travel from China. The “Provisional Regulation on the
Management of Outbound Travel by Chinese Citizens at their own Expense” for the first
time acknowledges Chinese citizens’ demand for leisure travel.

2012
中 China becomes the biggest source market of international tourists worldwide.
2015
中 Following in the footsteps of the United States, numerous destinations begin to
introduce multiple-entry tourist visas for Chinese passport holders.

2018
中 Ministry of Culture and Tourism started.
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Five main drivers for China’s outbound tourism in 2019: 1. Visa
Simplified visa procedures
More then 70 destinations offer visa-free
entry or visa on arrival or E-Visa for
Chinese citizens

www.china-outbound.com

Visa free entry:
Asia

UAE
Jeju Province, South Korea
Indonesia
Quang Ninh Province, Vietnam
North America Barbados
Bahamas
Grenada
Antigua and Barbuda
Dominica
Haiti
Saint Kitts and Nevis
Turks and Caicos Islands
Jamaica
South America Ecuador
Europe
Serbia
San Marino, Albania, Bosnia & Hercegovina
Oceania
Fiji
Tonga
French Polynesia
Northern Mariana Islands
Samoa
Africa
Mauritius
Seychelles
Réunion
Morocco
Tunisia
Antarctic
South Georgia and the South Sandwich Islands
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Five main drivers for China’s outbound tourism in 2019: 2. Connectivity
More direct flight connections – each year more than 100 new air connections, mostly connecting second
tier airports.

www.china-outbound.com
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Five main drivers for China’s outbound tourism in 2019: 3. Information
More information available
Most global destinations have intensified their provision of information to both Chinese outbound tour
operators and to potential FIT visitors, using fairs like the new ITB China or Social Media in the form of
WeChat channels entries, online trainings, and increasingly videos.
With each year of Chinese travellers visiting more diverse destinations the chance is getting bigger for
potential travellers to know somebody (in real life or online) who already visited a specific destination and
can give advise, making it easier to organize a trip without the help of a tour operator.
IT and AI provide increasingly sophisticated tools to receive customized information before and during the
trip.

www.china-outbound.com
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Five main drivers for China’s outbound tourism in 2019: 4. Mobile Payment

Prior to the emergence of mobile
payment apps in China, the country was
primarily a cash-based society.
However today, apps like Alipay and
WeChat are transforming China into a
cashless society where transactions are
commonly carried out via the phone in
your pocket.

www.china-outbound.com
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Five main drivers for China’s outbound tourism in 2019: 5. Changing Patterns
As outbound travel experience grows in China, patterns in the travel preferences of
outbound tourists from different parts of the country are becoming increasingly clear.
These can be influenced by factors ranging from geographical location, to the availability
of flight connections. First and second tier city residents, who make up the majority of
Chinese outbound travellers, are generally moving away from popular destinations in
favour of more novel, less-visited locations.
At the same time, growing numbers of residents from third
and fourth tier cities are starting to take their first trips abroad.
This growth is being aided by the growing numbers of
international flights and visa centres becoming available
outside of first tier cities.
Like 60% of Chinese outbound tourists, they typically travel in
groups.
www.china-outbound.com
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Twin city partnerships with Chinese cities as tool for the support of a
two-way exchange of visitors
Example from Oldenburg/Germany

German cities with Chinese twin city

2018

Result of Twin City Partnership Oldenburg-Xi’an with several delegations
visiting Xi’an se www.china-outbound.com
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Twin city partnerships with Chinese cities as tool for the support of a
two-way exchange of visitors
Example from Oldenburg/Germany

2018

Result of Twin City Partnership Oldenburg-Dalian with regular exchanges of medical staff for further
education including family members travelling in both directions china-outbound.com
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Twin city partnerships with Chinese cities as tool for the support of a
two-way exchange of visitors
Two examples of possible cooperation: Working with World Tourism Cities Federation

World Tourism Cities Federation (WTCF), which was voluntarily formed by famous tourism cities and tourismrelated institutions in the world under the initiative of Beijing, is the world’s first international tourism
organization focusing on cities. Established on 15 September 2012 in Beijing, the headquarters and Secretariat
of WTCF are based in Beijing, and Chinese and English are its official languages.

Guided by the core vision of Better City Life through Tourism, WTCF provides services to its members that
cover the entire tourism industrial chain. It aims to facilitate exchanges and cooperation among members,
spread the experience of tourism city development, promote tourism products and resources, and contribute
to the development and prosperity of world tourism industry. WTCF currently has 211 members, including 140
city members, 71 institutional members and 6 branches from 69 countries and territories. Its institutional
members include travel agencies, mass media, airports, airline companies, hotel groups, cruise companies and
financial firms.
www.china-outbound.com
2018
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Twin city partnerships with Chinese cities as tool for the support of a
two-way exchange of visitors
Two examples of possible cooperation: Festival of Chinese contemporary creativity
Many Chinese cities are moving towards a focus on creative economy and
need to globalise their image to realise the transformation:
 to attract inward investment and talent
 to attract especially younger visitors and tourists
 to rebrand themselves in a competitive economy
 To contribute to China’s soft power ambitions

For a different set of reasons European city economies need to understand
and network with China, especially the energing creative economy of China:
 European city economies need investment from China
 European city economies need to find markets in China
 European city economies need to attract high level tourists from China
 European cities need to become more China-friendly in order to realise
the objectives set out above
2018
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Twin city partnerships with Chinese cities as tool for the support of a
two-way exchange of visitors
Two examples of possible cooperation: Festival of Chinese contemporary creativity
Host city invites its Chinese counterpart to stage a weeklong festival of Chinese contemporary creativity
Events might include:
• Creative Business Summit: Bringing together key players from the Chinese city and the Host city.
Topic: How the digital economy is driving city change
• Food and the City: Weeklong food festival with pop-up Chinese city restaurants where top chefs from the
Chinese city are offering contemporary Chinese food, Chinese Craft Beer etc. within existing restaurants
and using food trucks in the streets
• Art and the City: a symposium which brings together property developers, urban planners, architects,
start-up companies, artists from both cities to talk about how culture is transforming cities
• Music and the City: Chinese DJs playing contemporary Chinese music in the clubs of the Host city
• Art Business and the City: Local commercial galleries stage exhibitions of artists from Chinese city
• Fashion and the City: Chinese students in Host city work together with a Chinese fashion designer to stage
an innovative catwalk show
• Tourism and the City: Information on contemporary attractions for both the Host city and the Chinese city
2018
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Twin city partnerships with Chinese cities as tool for the support of a
two-way exchange of visitors
Two examples of possible cooperation: Festival of Chinese contemporary creativity
Host city invites its Chinese counterpart to stage a weeklong festival of Chinese contemporary creativity
Benefits to the Host city







Costs of preparing events in China and bringing Chinese participants to Host city paid by the Chinese city
PR in China - attracting students and high level tourists to Host city
PR in Host city country – showing off the modern orientation of Host city to attract talent from Host region
New Chinese business and creative networks for sustained cooperation between both cities
Integration of local Chinese community in wider community
Educating local populations about the way China is changing into a Creative Economy and the
opportunities that this process offers for Host city
 Creating a real impact for Host city by combining B2B, B2C and C2C activities
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Twin city partnerships with Chinese cities as tool for the support of a
two-way exchange of visitors
Looking forward to your questions and comments!
For more information:
Subscribe for free to weekly magazine COTRI Weekly on
www.china-outbound.com
Watch for free every two weeks: China Outbound Pulse Videos on
www.Youtube.com

Learn with CTT China Tourism Training Destinations on
www.china-outbound.com/china-tourism-training/
Contact COTRI
Prof. Dr. Wolfgang Georg Arlt FRGS FRAS
arlt@china-outbound.com
Tel. +49 40 558 99 576
www.china-outbound.com

