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CHINA OUTBOUND
WEBINAR SERIES

CHINA OUTBOUND
WEBINAR
ForwardKeys & COTRI
We’re bringing together two market-leading companies combining their
expertise to provide businesses with essential data in the field of Chinese
outbound travel.
Delivered through four exclusive webinar events per year, the series
provides Chinese outbound market analysis by experts from both COTRI
China Outbound Tourism Research Institute and ForwardKeys, drawing
on both organisations’ own areas of corporate specialisation. Each
webinar will feature a core of professional analysis of key topical themes
led by COTRI and ForwardKeys experts.
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Olivier Jager

ForwardKeys
CEO & founder

Prof. Dr. Wolfgang
Georg Arlt
COTRI
Director

CHINA OUTBOUND
WEBINAR
ForwardKeys & COTRI
WHAT ARE THE BENEFITS?
 Participants will be able to build strategies not only around key
statistical insights revealing the exact movements of Chinese passengers
across the globe, but also based on an executive-level understanding of
the reasons for Chinese travellers to visit different destination and the
manner in which they are getting there.

BUILD
STRATEGIES
PERSONALISED
SOLUTIONS

 Participants will have the opportunity to submit three questions after
the webinar directly to the presenters. Each question will be answered
either with additional data or with relevant information for
personalised solutions
 Participants will receive the complete featured webinar content
directly after webinar.
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EXECUTIVE-LEVEL
UNDERSTANDING

FORWARD CHINA WEBINAR, OCTOBER 19TH – KEY TOPICS

#1 OUTBOUND CHINA: MOVING YEAR PERFORMANCE
• Hot destinations: Summer break July – August & 2017 National Day Golden Week
• Hot destinations On the Book: Oct 11th to the end of 2017
• FIT & groups performance based on most updated booking transactions

#2 CHINESE PAID HOLIDAYS/SEASONALITY PATTERNS
• Which destinations enjoy similar arrival seasonality patterns of Chinese travellers?
• Which destinations benefit from Chinese travellers enjoying their paid holidays?

#3 DEMOGRAPHIC CHANGES OF CHINESE TRAVELLERS
• A deep dive into key targets of Chinese travellers: below <18 and >55+.
• How to make travel offerings relevant and capture this opportunity.
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THE KEY TOPICS OF THE QUARTERLY FORWARD CHINA WEBINARS IN 2018

1

OUTBOUND CHINA: RELEVANT
PERFORMANCE DATA BASED ON
UPDATED BOOKING TRANSACTIONS

2

TOPICAL FLIGHT DATA COMBINED
WITH BACKGROUND ANALYSIS

3
5

ANALYSIS OF RELEVANT TRENDS IN
THE DEMAND STRUCTURE AND
BEHAVIOUR OF CHINESE TRAVELLERS

sales@china-outbound.com

china-outbound.com

REGISTER AND ENJOY
THE WEBINAR!
Each participant will receive the full presentation
materials at the end of the webinar and answers
to up to three specific questions.
Thursday, Oct 19th
Choose the time that works best for you (45 min. Webinar +/-)
 Session 1: 10AM Beijing time, 3PM Auckland time, 1PM Sydney time
 Session 2: 10AM London time, 11AM Valencia time, 5PM Beijing time
 Session 3: 17PM London time, 12PM US East Coast time, 9AM US West Coast time

PRICE:
1,000 EUR / per webinar
3,000 EUR / annual subscription
REGISTER
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May to Oct 2016 welcomed 75%
of the moving year arrivals.

Vietnam
+39.4%

Spain
+16.7%

Not affected by Paris attacks
Improved connectivity.

Indonesia
+32.6%

Over 75% of the Chinese travellers visited Bali.

UK
+14.4%

Remoteness creating safer feelings
Brexit and pound falling.

Sri Lanka
+15.8%

Average 3 persons per booking,
Average stay was 7 nights.

Russia
+49.6%

The fasting growing & busiest month
during the moving year was Jan-2017,
in which the Chinese New Year fell.

CONTENT EXAMPLE SLIDE

CONTENT EXAMPLE SLIDE

POPULAR DESTINATIONS FOR CHINESE INDIVIDUAL AND GROUP TOURISTS

FORWARD LOOKING CHINESE HOLIDAY TRAVEL AFTER CHINA-KOREA TENSION

Mar 3rd, China National Tourism
Administration issued a travel
warning against South Korea.

On the Book for Spring and Summer 2017
China to South Korea

China to South Korea

(as of March 2nd)

(as of March 8th)

-30%

-65%

Qingming Festival*

Labor Day*

Dragon Boat Festival*

Summer Break*

+13%

-10%

+4%

+3%

2nd to 4th April

29th April to 1st May

28th to 30th May

(Sun to Tue)

(Sat to Mon)

(Sun to Tue)

1st July to 31st August
*Excluding South Korea
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CONTENT EXAMPLE SLIDE

CONTENT EXAMPLE SLIDE

Feb 28th, Lotte’s land swap with South Korea
government was announced.
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Since 2012 China is the
biggest international
tourism source market
both in terms of border
crossings and in terms
of spending.

In 2016, 137 million
border crossings from
Mainland China took
place, more than 220
billion USD was spent
by Chinese travellers

In 2016, for the first
time, less than half of
the trips ended in
Greater China – Hong
Kong SAR, Macau SAR,
Taiwan

CONTENT EXAMPLE SLIDE

CONTENT EXAMPLE SLIDE

CHINESE TRAVELLERS VISITING BEYOND GREATER CHINA

OUTBOUND CHINA 2016 SUMMARY & 2017 OUTLOOK

2016
66.7M trips to Greater China

-5.2%

70.1M trips the rest of the world

+11.7%

CONTENT EXAMPLE SLIDE

CONTENT EXAMPLE SLIDE

China continues to be the biggest international tourism
outbound source market, but for 2016 the growth rate for
the first time dropped below double-digit figures.

2016 Summary

+2.7%
the lowest in the modern history
of China’s outbound tourism.

2017 Projection

Positive
10

2017
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ABOUT FORWARDKEYS & COTRI
ForwardKeys predicts future travel patterns by
crunching and analysing 17M booking transactions
a day. It is used by companies operating in the
global travel ecosystem to monitor and anticipate
traveller arrivals and stay ahead of the trends from
a particular origin market at a specific time.
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COTRI China Outbound Tourism Research Institute
is the world’s leading independent research
institute for consulting, research, information,
training, and quality assessment relating to the
Chinese outbound tourism market.

The analysis enables you to anticipate the impact of
events, better manage staffing levels, adjust and
measure the effectiveness of marketing efforts and
predict future market movements.

COTRI’s main goal is to enable private companies
and public institutions all over the world to offer
successfully high quality travel, tourism, and
leisure services for Chinese visitors according to
their specific expectations and demands.

ForwardKeys has the most complete database of
air reservations available. Data is retrieved daily
from all the major global reservation systems
worldwide and enhanced with sophisticated
datasets to paint a constantly-updated picture on
who is traveling when and where at any given
airport.

To reach this goal, COTRI offers a broad range of
customised services including consulting, market
research, strategy development for market entry
and market penetration, qualitative and
quantitative analysis and data, training, certification
and
counselling
for
destinations,
public
organisations and companies.

